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Making Your Message Go Viral When Launching a Story

1. Incorporate Video

Journalists crave video! Incorporating video into your releases and on your website will absolutely increase your pickup. Use YouTube or Vimeo social players that allow journalists and bloggers to view, download or grab embed codes to incorporate into their story about your library. Keep videos short and aimed at the public. Lengthy B-rolls will not get used. You might want to offer a downloadable link to your video on your library’s website.

2. Offer Transferable Assets
Journalists and bloggers are looking for grab-and-go information assets. Consider PowerPoint presentations delivered via Youtube or Flickr.


3. Post your media coverage

Share information on coverage in your website newsroom with links to stories. It’s helpful for journalists and bloggers to know what other media outlets have said about your library.



4. Make It Social—Cross-pollinate

Include icons of the social platforms where you have a presence, such as Facebook and Twitter, on all your digital assets: your website, press releases, and e-newsletters. This is a great way to broaden media outreach efforts. You can also spread your news further online by adding forward-to-friend links.



5. Send releases via email  

In a 2011 survey of journalists, 89% said they want releases via email. And they also want them chock-full of assets—images, video, bios and fact sheets—but they don’t want clumsy attachments to juggle. Consider using an e-Newsletter program such as Emma or Constant Contact to send your release. In the main column, post the core release. In the other content boxes, pop in viral elements such as video, photos, and infographics that journalists and bloggers crave. Include a PDF-friendly link for all those recipients viewing on their handheld. And, be sure to post it on your website, Facebook page, and Linked In to optimize the search function so your news is easier to find online. 
